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EDITORIAL

Ghana Book World (GBW), a journal for the Ghana book 
industry was relaunched in March 2021, after a period of 
more than two decades without publication. We are pleased to 
bring you the nineth issue of GBW. The electronic version of 
this issue has been uploaded to the Ghana Book Development 
Council (GBDC) website.

GBW is a journal of the book industry profession and trade. 
GBW also serves as a newsletter for GBDC, reporting on 
some programmes and activities embarked on by the Council.

This issue presents topics on the need to introduce comics in 
classrooms, the state and importance of book marketing, and 
signing of publishing agreements. It also features highlights 
on the commemoration of  the World Book and Copyright 
Day, 2022 in Ghana, highlights on interaction with book 
practitioners in Kumasi, and visits to sister World Book 
Capital Cities.

Contributors may submit manuscripts on issues that cover 
book development, writing, publishing, book design and 
illustration, printing, bookselling and distribution, literacy 
promotion, copyright, and library services. 
Submissions should be typed, double-spaced, fully justified, 
and in Times New Roman, font size 12, on 8.5’’ x 11’’ as 
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a Word document. The normal span of submissions should 
be between 1000 and 2500 words. Contributors will receive 
complimentary copies of the issue in which their articles 
appear. 

Contributions should be sent as e-mail attachments to 
editorial@gbdc.gov.gh. 

GBW allows advertising spaces for books and services 
pertaining to the book industry in Ghana.
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THE COMPELLING CASE FOR COMICS IN 
THE CLASSROOM

by

Gideon Amoako Sarpong 

Introduction
Under the auspices of the Ministry of Education, the National 
Council for Curriculum and Assessment (NaCCA) released a 
new Standards-Based Curriculum (SBC) for primary schools 
across Ghana in 2019. The much-publicized strong points of 
the SBC were its delineation of grade level expectations and 
competencies, and its liberal countenancing of the utilisation 
of diverse creative pedagogies to bring about better learning 
outcomes. 

Prior to the SBC roll-out, NaCCA developed the Teacher 
Resource Pack to guide teachers in effective lesson delivery 
and learner engagement. It was expected that the sample 
lessons and teaching methodologies would inspire teachers to 
utilise creative pedagogies in a regular manner. Unfortunately, 
the unavailability of textbooks (in the specific case of public 
schools) seems to have overshadowed the critical attention 
that should have been given to the presentation of content in  
new textbooks that are supposedly written in accordance with 
the SBC. 
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To begin with, Ghana’s textbook industry is not specifically 
regulated (except for government-procured textbooks 
which must meet certain set standards). Thus, the talk about 
sanctions and other punitive measures against the publication 
of unapproved textbooks is at best aspirational. Per the 
National Textbook Development and Distribution Policy for 
Pre-Tertiary Education, the textbook industry is an area of 
considerable laissez faire within the pre-tertiary education 
domain. The authorship and publication of textbooks (based on 
curricula developed by the government) is open to all willing 
Ghanaian textbook authors and publishers with the necessary 
subject expertise, as well as the financial and marketing clout 
(Opoku-Amankwa, Brew-Hammond & Mahama, 2015).

New curriculum & new textbooks 
Before the commencement of the 2019/2020 academic year, 
popular publishing houses and textbook brands took steps 
to align textbook content with the new curriculum. While 
this alignment was inevitable, it was at best cosmetic as it 
gave more attention to the incorporation of content relating 
to newly introduced topics and sub-topics (strands and sub-
strands) without so much a consideration of the much-needed 
creative pedagogies that could be useful for effective lesson 
delivery in the classroom. In fact, the latter consideration was 
further compounded by the fact that most of the best-selling 
textbooks for primary schools were hastily published without 
corresponding teacher guides. This substantially limited 
lesson delivery in classrooms to just the more regimented 
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Comics in the Classroom

(traditional) teaching approaches; one of the very anomalies 
– the pedagogical challenge – that the SBC sought to rectify. 

There are critical issues that ought to be addressed through 
continuous training if the SBC-inspired changes in learning 
outcomes at the pre-tertiary level are to be achieved. These 
issues include teacher grasp, understanding and willingness to 
employ innovative pedagogies, recognition of the unique role 
of learners as active participants in knowledge construction 
and the creative presentation of content in learner textbooks 
and workbooks. 

Currently, many new textbooks still manifest the characteristic 
challenge of the non-utilisation of creative avenues and forms 
for presenting subject content in textbooks. A great number of 
them are in essence, not substantially different from textbooks 
based on the erstwhile objective-based curriculum. It seems 
that a large chunk of the textbook presentation focus is still 
tilted in favour of excessive text. The same old textual surfeit 
and the sparing use of images persist in most of these new 
textbooks. Practical activities that learners can (individually 
and as a group) engage with to consolidate learning and make 
it highly relevant to their lives are unfortunately, not exploited 
in these popular textbooks. 

Ultimately, what persists in textbooks (despite the general 
lack of curricular compliance) is what becomes the working 
curriculum of our pre-tertiary education system and not 
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necessarily the lofty ideals espoused in the National Pre-
Tertiary Education Curriculum Framework. The grand ideals 
of the SBC notwithstanding, there is a somewhat general 
hesitation at the school level in allowing learners to have fun 
as they learn. This hesitation runs counter to the Ministry of 
Education’s positivity about the upgrade and improvement 
of textbooks to encourage active learner involvement while 
discouraging the pervasive rote learning and its attendant 
memorisation (Ministry of Education, 2002).

The educational utility of comics
All around the world, comics are emerging as useful 
educational imports in classrooms and turbo-charging learner 
interest in various lessons. Once a classroom contraband and 
a learning resource flagged by academics and practitioners, 
comics (as a sequential art form) have gradually assumed a 
strategic significance in the field of effective pedagogies. This 
long walk to freedom and to the liberation of the bored learner 
is best appreciated when we consider that, comics gel naturally 
with children and youth more than other genres (Chia-Hui, 
2005; Allen and Ingulsrud, 2003, 2005; Bitz, 2004; Heaney, 
2007) probably because of their compelling aesthetics and 
appeal (McCloud, 1993).  This explains why the integration 
of comics as an important part of school learning practices 
has been ongoing for quite some time now in many countries 
(Tilley and Weiner, 2017).
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Art Spiegleman’s description of comics as “a gateway drug 
to literacy” speaks volumes of the great literacy potentials 
of this learning approach. The positive research findings 
are overwhelming and perhaps, they serve as assurances to 
textbook authors and teachers, that utilising comics in the 
classroom is not an unchartered territory to be anxious about.  
Unsurprisingly, Jee & Anggoro (2012) found out that students 
who read comic books are prone to use more habitually 
cognitive competencies, critical thinking and problem-solving 
skills than when they are exposed only to traditional reading 
text (Rapp, 2011). 

In his exploratory study about science comics as tools for 
science and communication, Tatalovic (2009) highlighted 
the amazing rise in educational science cartoons and comic 
strips in the US, UK and India. It is important to emphasise 
that a search of educational comics that are specific to Ghana 
yielded little (but encouraging) results. Overall, there has 
been a promising start with the publication of Leti Arts’ 
Karmzah (a superheroine with cerebral palsy), Fiadzigbey’s 
Adinkra: The Legend of the Bearers, Lake of Tears (which 
deals with child trafficking) and other emerging comics that 
can be categorised as supplementary reading for the young 
Ghanaian learner. Perhaps these maiden comics herald a 
coming deluge of educational comics capable of edutaining 
learners in various school subject areas. The table below 
lists some resourceful educational comics for primary school 
learners, some of which were cited in Tatalovic’s 2009 study.

Comics in the Classroom
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Table 1: A random list of educational comics from around the 
world

Educational Comics Country Subject Area 

1. Scientoons India Science 
communication

2. Concept Cartoons UK Physics education 
& public interest 
in Science

3. The Chemedian (Now 
Selenia)

UK Chemistry 

4. Young Scientists India Science 

5. Horrible Science 
Series 

UK Science 

6. Adventures in 
Synthetic Biology

UK and 

India

Science

7. The Cartoon Guide to 
Physics

USA Physics

8. Solution Squad USA Mathematics

        

Interestingly, Tatalovic (2009) indicated that the publishers 
of The Chemedian (now Selenia) actually expected it to 
bring laughter to the classroom and encourage learners to 
actively engage with science at various levels. Obviously, the 
principle is the same everywhere no matter the subject area. 
If a particular learning approach can foster learner interest 
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and active engagement, then educators should consider using 
it. Little wonder then that some renowned institutions and 
government agencies around the world are resorting to comics 
to make not just science but literacy, mathematics, history, 
social/environmental studies and other subjects appealing to 
learners. 

Certainly, our education system is in danger of not being 
up-to-date in the utilisation of the opportunities provided 
by comics for the attainment of reading fluency, grasp of 
difficult concepts and better lesson relatability. Fortunately, 
there is a way out of this pedagogical slumber because the 
National Pre-Tertiary Education Curriculum Framework 
actually supports the employment of workable pedagogies 
and “materials of instruction that transform classrooms from 
the traditional teacher-centred classrooms to environments 
that provide opportunities for the use of dialogic learning and 
teaching approaches” (Ministry of Education, 2018). The big 
question of how to create these “materials of instruction” to 
effect significant changes in the learning landscape ought to be 
reflected upon by educators, curriculum writers and textbook 
authors in the country.

“A picture is worth a thousand words”
The suggestion here is not for authors and publishers to turn 
all textbooks into comic books. That of course, may defeat 
Howard Gardner’s multiple intelligence theory and end up 
disadvantaging learners who are not biased towards visual-

Comics in the Classroom
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spatial learning. What is being brought to the attention of 
educators, authors, textbook publishers and film animators is 
the great potential of comics as an effective learning approach. 
If we are not deliberate about giving learners the opportunity 
to see creativity in action, to see words moving and pictures 
talking, they would hardly spend time to grow and nurture 
their own creative flourish.

Even with the text removed, the comic strips below (Images 
1 & 2) remain highly effective at making learners relate 
well to lessons about the interesting lives of Baba Yara 
(footballer) and Ephraim Amu (composer and musicologist) 
respectively. The addition of text in speech bubbles and 
narrative boxes will further strengthen the lesson connection 
and meaningfulness for learners. Also, there is a quality about 
the visual representation (Images 1 & 2) that is capable of 
ensuring that the lessons stick with learners not just for a very 
long time, but also in a very memorable way. When examined 
closely, Image 3 seems to have a good balance of text and 
images. Learners are likely to connect easily with the lesson 
facilitators (i.e. the children and the talking African grey 
parrot).
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Image 1: A comics-based history lesson on Baba Yara
Source: Hop into History!

Comics in the Classroom
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Image 2: A comics-based history lesson on Ephraim Amu 
Source: Hop into History!
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In most instances, the comics-based lessons (Images 1,2&3) 
would appeal greatly to the creative curiosity of learners. 
Without doubt, these comic materials acknowledge the 
evolving multimodality of literacy and actually cash in on 
the powerful communication synergy of combining funny 
visuals and text. Under such a situation, comics become 
a useful aid to literacy and not a competing alternative. In 
addition, reading the words that accompany every panel in the 
comic strips becomes an enjoyable experience rather than a 
chore that children (with their usual penchant for the exciting) 
would avoid if they had the option.

Comics in the Classroom
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Image 3: Preview of a comics-based history lesson. 
Source: Hop into History!
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All hands needed on deck
The growing versatility of comics simply means countless 
opportunities for incorporation into lessons of different 
subject areas both at the teacher and author (or publisher) 
level. It also signifies the rise of the comic artist not only 
for textbook authors and publishers but also as an important 
resource person in primary school classrooms. As it stands 
now, the reality is gradually dawning on educators, authors 
and other stakeholders that images, sounds and symbols have 
extended the reach, dynamism and possibilities of literacy.

To spice up lessons, innovative teachers should consider 
inviting comic artists to the classroom. Comics in the classroom 
do not necessarily have to be finished products. As a matter 
of fact, the creation and use of comics does not have to be a 
grand activity. It only needs to start and the necessary build-up 
and understanding will likely follow with time (Kress, 2003; 
Cope & Kalantzis, 2013). After all, representation with stick 
figures is as equally helpful as realistic drawings of people 
and figures.

As a form of learning and project activity, learners should 
be encouraged to create narratives through the medium 
of comics. As already hinted, the creation of individual 
learner narratives through comics has more to do with what 
learners want to communicate through the medium than the 
professional desirability of their artworks. Learners should be 
given a measure of liberty with regard to comicifying their life 

Comics in the Classroom
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experiences, written ideas, essays and difficult concepts taught 
at school. Both educators and textbook authors would do 
well to remember that information presented through comics 
becomes very useful owing to reasons of lesson relatability. 

Educational comics is that learning medium or approach 
whose time has come and whose practical usefulness in 
classrooms seems to have no end in sight. Thus, the earlier we 
give attention to this unique form of edutainment, the better 
for improved learning outcomes in schools across the country.
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 WORLD BOOK AND COPYRIGHT DAY 2022 
COMMEMORATED

HIGHLIGHTING THE IMPORTANCE OF READING 
AND THE PROSPECT OF UNESCO ACCRA WORLD 

BOOK CAPITAL, 2023

Introduction
The World Book and Copyright Day, 2022, was commemorated 
in Accra to highlight the importance of reading, publishing 
and the protection of copyright. The event was also used to 
publicise Accra’s win of the UNESCO World Book Capital, 
2023 title, the prospects of the title year as well as the 
programmes and activities earmarked for the title year. The 
event which took place on April 25, 2022 at the Omanyeaba 
Hall, located at the Accra Metropolitan Assembly Head 
Office, was organized by the Ghana Book Development 
Council (GBDC) in conjunction with the Ghana Publishers 
Association (GPA), the Ghana Association of Writers (GAW), 
the Accra Metropolitan Assembly (AMA), the UNESCO  
Office in Accra, and the Copyright Office, Ghana. 

Programmes and activities
The event comprised presentations on the importance of 
reading and creative writing, reading sessions for students of 
some selected Senior High schools, and a symposium which 
focused on the prospects of the Accra World Book Capital 
2023 title year. The theme selected by the organisers for the 
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celebration of the 2022 World Book and Copyright Day was 
“Reading to Develop Minds”. The theme was chosen to give 
the general public and stakeholders a foretaste of what to 
expect during the Accra World Book Capital, 2023 title year. 
Below are some of the activities that transpired during the 
celebration:

Presentation on the prospects of AWBC, 23
A presentation was made on the journey, prospects and 
programmes of the Accra World Book Capital 2023 (AWBC, 
23) title by Ms Mavis Asante, the Distribution Services 
Manager of Ghana Book Development Council.

In her presentation, Ms Mavis Asante mentioned the theme 
for the Accra World Book Capital, 2023 title year as, ‘Reading 
to connect minds for social transformation’ and the slogan as, 
‘Akwaaba: book a book’.

She also enumerated six main projects, each with a different 
focus and numerous activities intended to directly impact 
100,000 school children, youth and adults. The headlines of 
the projects are as spelt out below:

• Project 1:   Reading Promotion
• Project 2:  Reading Promotion –Infrastructure /     

  Legacy Project 
• Project 3:  Book Industry Development
• Project 4: Promoting Creative Skills 

World Book and Copyright Day 2022
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• Project 5: Promoting Fundamental Human   
  Rights, and Access to Information and  
  Books

• Project 6:  Promotion of Arts and Culture

She also outlined opportunities for partnerships and 
sponsorships of the programmes as follows:

• National and international partners are welcome
• Partnership or sponsorship of a project, combination 

of projects or activities/activity.
• Sponsors will be acknowledged (events and mass 

media)
• Sponsors will be given the opportunities to market 

their products or services to national and international 
audiences. 

• Sponsorship in kind, financial terms and/or other 
suitable means are welcome

• Open to suggestions or recommendations to cater for 
the interests of potential partners 

Symposium on the roles of stakeholder during AWBC, 23 
title year 
The presentation on the prospect of AWBC, 23 was followed 
by a panel discussion on the roles of stakeholders and industry 
players during the title year, as well as the prospects of the title 
year. The panel for the discussions included the President of 
the Ghana Publishers Association, a representative from the 
Copyright Office, Ghana, and a representative from the Ghana 

Ghana Book World, No. 9 (2022)
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Library Authority.  All the representatives of the stakeholders 
concluded their submissions during the discussions with 
the assurance of the readiness of their respective Agencies/
Organisations to perform their roles as required to make the 
title year a success.

Mr Samson Osenda (second left), Head of Schools and Colleges at 
Ghana Library Authority, Mrs Sheila Djangmah (second right), Senior 
Documentation and Research Officer at the Copyright Office, and 
Mr Asare Konadu Yamoah (extreme right), President of the Ghana 
Publishers Association. With them is Kofi Asante Twumasi (extreme 

left) of the Ghana Book Development Council

Reading /creative writing session
A reading and creative writing session was conducted for fifty 
participating school children from five different Senior High 
schools within the Accra Metropolis, as part of celebrating the 
World Book and Copyright Day, 2022. The facilitators guided 
the students on how to read poems, and summarise books. 
The students were given the opportunity to read and also ask 

World Book and Copyright Day 2022
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questions to help their understanding of what they were taught. 
Students who excelled during the session received gifts of 
books from the facilitators. The facilitators of the reading and 
creative writing session included Professor Lade Wosornu, 
Mr. Edusei Derkyi, Mrs. Mariska Araba Taylor-Darko, and 
Ms. Charlotte Mensah, all of the Ghana Association of Writers. 

Mr Edusei Derkyi interracting with students

A section of students participating in the Reading /Creative 
Writing Session

Ghana Book World, No. 9 (2022)
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UNESCO advocates access to books
The Chairman for the occasion, Mr. Abdourahamane Diallo, 
Head of Office and Representative to Ghana, UNESCO Office 
in Accra, reiterated UNESCO’s advocacy for access to books. 
According to Mr. Diallo, UNESCO advocates access to books 
to ensure that everyone can take refuge in reading. This, he 
said, would ensure that everyone develops the capacity to be 
able to dream, learn and reflect.

He added that UNESCO was also investigating into how access 
to texts can be improved with the use of modern technology, 
specifically basic mobile phones. According to him, a survey 
conducted in sixteen Sub-Saharan African countries showed 
that the majority of primary schools have few or no books 
and this, he said, poses a threat to the fight against illiteracy. 
He thus encouraged all stakeholders to support efforts toward 
creating new platforms that would encourage reading and 
writing in Ghana.

Dr. Wale Okediran on the importance of reading
Speaking on the theme, “Reading to Develop Minds”, Dr 
Wale Okediran, the General Secretary of the Pan-African 
Writers Association (PAWA), mentioned the following as the 
importance of reading:

• Reading strengthens the brain – He explained that there 
is a confirmation that reading does not only improve 
memory but also makes one feels better. Reading 
according to him reduces the chance of developing 
Alzheimer’s disease.

World Book and Copyright Day 2022
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• Reading improves mental and physical health – 
According to Dr. Okediran, reading reduces stress 
level by 68%. He advised that those who incorporate 
reading into their bedtime ritual can sleep better. 
Dr. Okediran indicated that some universities have 
recognized the integrated role of the arts, especially 
literature, in healing the spirit and transforming 
the healthcare treatment experience, and have 
consequently introduced the teaching of arts subjects 
as part of training health professionals.

• The ability to read bestows upon the reader not only 
necessary life skills and hours of literary enjoyment, 
but also a greater intellectual capacity for brain 
development.

Dr Wale Okediran, General Secretary of the Pan-African 
Writers Association (PAWA)

Ghana Book World, No. 9 (2022)
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Commenting on how books could be made available and 
affordable for all to rake in the benefits of reading, Dr. 
Okediran proposed the following platforms and methods as 
means of helping the general public access more reading 
materials:

• Literary workshops, competitions, writers’ residences, 
grants and linkages

• Traditional book publishing
• E-publishing
• Special books – Braille and audio books
• Public and private libraries
• Film adaptations
• Schools literacy awareness campaigns

Speaking on what debars good reading habits, he mentioned 
the following:

• Poor reading culture
• High taxes on printing materials
• Poor literacy facilities

Regarding the way forward toward developing a good reading 
culture, to build minds for future development, Dr. Okediran 
advocated the following:

• Improve the poor reading culture

• Advocate government support for publishers

• Increase online/digital publishing

World Book and Copyright Day 2022
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• Empower writers

• Engage in positive use of social media

• Use legislations and policies

• Sustain reading activities by writers, community and 
political leaders

Message from the Mayor of Accra
Speaking via zoom, Hon. Elizabeth Naa Kwatsoe Tawiah 
Sackey, the Mayor of Accra, was grateful for the opportunity 
to speak to school children on the day of the celebration of 
the World Book and Copyright Day. According to her, she 
had always cherished the opportunity to speak to school 
children, as they are the future leaders of our society. She was 
of the view that the theme for the occassion, as chosen by the 
organisers, was highly relevant and resonates with the quest 
to train children to acquire skills and knowledge to enable 
them become meaningful to society, especially in the history 
of Ghana when Accra has been designated as the UNESCO 
World Book Capital, 2023. She extolled the importance of 
books, reading and education and urged all stakeholders to do 
their best to ensure that school children, especially, rake in the 
benefits of reading, writing and education.

Participants/attendees
Participants of the programme included school children 
(Holy Trinity Cathedral Senior High School, Accra Academy 
Senior High School, Accra Wesley Girls Senior High School, 
St. Mary’s Senior High School and Sacred Heart Technical 

Ghana Book World, No. 9 (2022)
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Institute), teachers and circuit supervisors from Ghana 
Education Service, book industry practitioners and the media. 

Other stakeholders in attendance included the Ghana 
Library Authority, the Ghana Association of Writers, the 
Ghana Education Service, the UNESCO Office in Accra, 

Sections of audience at the event

World Book and Copyright Day 2022
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the Copyright Office, the Ghana Publishers Association, 
the Accra Metropolitan Assembly, Pan-African Writers 
Association, the Ghana Book Development Council                                                                                                                        
and the Ghana Reads Initiative. Some of the participants 
participated in the programme via Zoom and Facebook Live.

Conclusion
In all, the programme was successful. Attendance of the 
respective stakeholders was great. Speakers for the day were 
up to task. There was a lot of excitement and enthusiasm 
displayed by participants and a lot was learnt for the promotion 
of reading and the development of the book industry. 

Compiled by: 
Daniel Ofosu-Asamoah
Senior Literacy Promotion Manager
Ghana Book Development Council

Ghana Book World, No. 9 (2022)
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BOOK MARKETING IN GHANA: A 
PROGRESSIVE OR RETROGRESSIVE 

BUSINESS ENDEAVOUR? 

by

Ernest Oppong 

Introduction 
The core objective of every business organisation is to market 
products and/or render services to consumers. Without 
consumers, the production and rendering of products and 
services are of no relevance, and the organisation cannot be 
said to be in business, since business organisations are driven 
and are sustained through sales. Likewise in the publishing 
industry, a publisher and a bookseller are in business when 
books attract the interest and purchasing of readers, also 
generally known as ‘consumers’. 

Books are the foundation not only for cultural development but 
also for human and national development and sustainability. 
Booksellers and distributors play important role in the book 
industry and therefore need the support of publishers to achieve 
the goals together. The bookseller is also an indispensable 
player within the book chain. 

Marketing as defined by the American Marketing Association 
is “the activity, set of institutions, and processes for creating, 
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communicating, delivering, and exchanging offerings that 
have value for customers, clients, partners, and society at 
large.” Book marketing remains a crucial aspect of publishing 
which ends the publishing process and also meets the very 
reason of existence of any organisation. Many individuals 
and organisations erroneously position book marketing as 
the function which begins after the production of books/
services. This is just not so. The above definition highlights 
four key components of marketing; thus in this context, book 
marketing comprises creating, communicating, delivering, 
and exchanging offerings. 

Book marketing
Book marketing begins with the process in which the publisher 
collaborates with customers to create books that have value. 
From the onset, when the book suits the needs of the readers 
it becomes easier to promote and sell. In other words, book 
marketing is identifying the needs of the target consumers 
and preparing the books to meet such needs. For instance, 
I remember an incident that took place one morning in the 
year 2012 as I was attending lectures at the Department of 
Publishing Studies, KNUST; I was approached by a lady with 
three related book cover designs for a story book in her hands. 
She asked, “Gentleman, please if you are going to buy a book 
with any of these covers, which one will you buy and why?” I 
gladly pointed at the most suitable one and shared my reason. 
I said to myself that “This is a useful book marketing research 
(survey) and was wondering whether many publishers in 
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Ghana and even beyond the country involve such a powerful 
marketing strategy in their publications”. Marketing research 
does not only link the consumer to the producer (publisher) or 
help the publisher to properly shape the book, but also helps 
with understanding the needs of the target audience. 

The publisher at the creation of the book incorporates the 
communication (input) of the readers in the cursory research 
conducted to enhance the quality of the book. Also, the 
publisher has the responsibility of taking consumers’ feedback 
on a book from the bookseller to enhance future revisions and 
reprinting. This among other things enhances the promotion 
of the book. A bookseller’s function is not only to sell books 
but also to give feedback from the consumers to the publisher. 

It is worthy to note that the components of marketing is 
viewed through the 4 Ps: 

•	 Product (Goods and Services) – Creating 
•	 Promotion – Communicating 
•	 Place – Getting the book to the point at which the 

reader can purchase it (Delivering/distribution)
•	 Price – Exchanging the book 

  (American Marketing Association, 2017)

Book marketing which also involves book promotion, selling 
and distribution is very broad, and it is up to the publisher and 
bookseller to develop effective and suitable marketing plans, 
and promotional strategies. 

Book Marketing in Ghana
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The first International Booksellers Conference was organised 
by the Sharjah Book Authority from May 16-17, 2022 at the 
Sharjah Publishing City in United Arab Emirates. It was a two-
day event, packed with keynote speakers, panel discussions, 
networking and matchmaking. The event had more than two 
hundred and fifty professionals from around the world and 
highlighted the vital role of booksellers in the publishing value 
chain (All About Book Publishing, 2022). Such meetings for 
booksellers at the national and international level should be 
encouraged as a tool for capacity building. 

Bookselling in Ghana
In Ghana, both publishers and booksellers take active role 
in the selling and distribution of books to the target readers. 
As government has the onerous responsibility of procuring 
books from publishers and distributing to pre-tertiary public 
schools, parents on the other hand buy books for their children 
in private schools. The open market for textbooks in Ghana 
is huge.  Just like other African countries, the commitment of 
both government and the general public to the purchasing of 
supplementary readers is comparatively lower than textbooks. 
Textbooks are seen as a necessity to pass one’s exams. This 
presupposes that extensive education, encouragement and 
information should be given on the relevance of acquiring and 
reading supplementary readers. 

The traditional practice is the engagement of booksellers by 
publishers to sell books on discounted or commission basis 
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through bookshops while publishers—especially with internal 
marketing unit—undertake direct sales to schools. 

One area that has conspicuously developed is the increase in 
booksellers and the establishment of many bookshops across 
the country, although they are unevenly distributed across 
the sixteen regions of Ghana. Ineffective marketing and 
distribution channels for books create book accessibility deficit 
to potential readers especially in some areas. Realistically, 
most of the books published, for instance in Greater Accra and 
Ashanti Regions do not get to other regions. The promotion 
of books using suitable strategies to create more awareness, 
to persuade, and use of promotional campaigns to induce 
purchases by the target readership remains limited, and tend 
to be more expensive due to the unstructured distribution 
channels. 

Book promotion remains a challenge in Ghana and therefore 
requires a massive development to change the traditional 
narrative of the Ghanaian reading culture and the level 
of book purchasing. Book promotion as the function of 
informing, persuading, and influencing a consumer’s decision 
involves providing information; differentiating the book to 
communicate meaningful distinctions about its attributes, 
price, quality, or usage; and increasing and stabilising sales. 

Promotion consists of two components: personal selling and 
nonpersonal selling (Quizlet, 2022). Personal selling involves 

Book Marketing in Ghana
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a promotional presentation made on a person-to-person basis 
with a potential buyer. It can take place over the telephone, 
through video teleconferencing and interactive computer links 
between buyers and sellers. Nonpersonal selling consists of 
advertisements, sales promotion, and public relations. A Book 
does not usually sell  by itself. It requires promotion to create 
more awareness and achieve the aforementioned outcomes. 

Printed book marketing strategies 
As the world embraces competition, and change in 
consumers’ taste and technological advancement, publishers 
and booksellers across the world are developing new 
book marketing models with diversities, innovations and 
collaborations to promote and sell their books.

There are endless marketing strategies, which depend on the 
publisher and bookseller to deploy the suitable ones. They 
include but not limited to the following:

• Organising and participating in international and local 
book fairs

• Using warehouse clearing titles (old titles) as sales 
promotion to sell new titles. For instance, “buy one 
get one book free”. 

• Having complimentary cafes, tea or toffee for buying 
a book.

• Book sales in cinemas and other social/entertaining 
centres.

• Special offers to certain recognised book club 
members. 
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• Creating a small session for reading in the bookshop/
book fair where possible. 

• Organising and promoting book signings and readings 
by authors at sale points or literary events.

• Indicating key selling points of the book. 
• Travelling (mobile) bookstore.  
• Building the capacity of sales officers through periodic 

training to make effective pitch especially during 
personal selling.

• Undertaking effective personal selling. For instance, a 
book on banking should be promoted at banks. 

• Increasing customer service. That is, highly receptive 
communication, response time, prompt deliveries and 
a good after sales service. Personalised and qualitative 
customer service provided by experienced and 
knowledgeable sales front liners are useful. 

• Enhancing visibility of bookshops and other sale 
points to the general public. 

E-book marketing strategies 
Employing social media marketing creates more awareness 
of the physical book, electronic book and the organisation. It 
promotes campaigns and sales, and has unarguably become 
the new model to reach wider audience. 

Electronic book marketing strategies for both publisher and 
bookseller include:

Book Marketing in Ghana
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• Creation of an e-commerce website to exhibit, promote 
and sell the books. The website can be used to sell 
digital contents, use subscription model or promote 
the selling and delivery of physical books such as 
BookNook Bookstore Ltd based in Ghana. 

• Conversion of books into e-book formats which 
include epub and mobi.

• Setting of goals and identification of social media 
platforms and strategies to help achieve them. 

• Publishing and selling of books on ebook stores such 
as Amazon, Youscribe, African Books Collective, 
Apple Books, ebooks.com, Smashwords, Barnes 
and Noble, Kobo, Google Play Books, BookBub and 
Blackwell’s. 

• There should be a focus on consistency, flexible mode 
of payment, speed and prompt delivery or accessibility 
of the purchased book.

• Use of other social media platforms such as Facebook, 
Instagram, Twitter, Booktok, blogs, etc.  

• Communicate and engage customers with short video 
content, catalogue and newsletters. 

• Engage a good social media marketer to help achieve 
organisational goals. 

• Use of appropriate metadata to make the published 
book easily searchable, sponsorship of contents and 
creating a landing page – a standalone page that aims 
at converting visitors to future buyers. 
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• Data analysis and tracking trends to know behaviour 
of online customers for better management of books, 
stocks and networks. 

• Investment in social media marketing. 
• Usage of social media to drive traffic and sales to your 

website

Effect of poor book marketing
Challenges posed by poor marketing of books involve 
inaccurate public perception on Ghanaian books, generation 
of low sales, and increase in piracy especially in areas where 
the book is not available. Poor marketing is also a disincentive 
to the author and publisher to write and publish more books, 
and gives rise to certain conclusions that the reading culture is 
poor. Little or no investment in the marketing of books results 
in a poor outcome. 

Conclusion 
Book promotion, distribution and selling are capital intensive 
but it is financially rewarding to the publisher and bookseller 
when it becomes effective. Some publishers invest hugely in 
the publishing of a book but invest little or nothing to promote 
and sell them, thus accumulating huge stocks of unsold books. 

Bookselling in Ghana is gradually progressing and bookshops 
are increasing in number. The link of booksellers to the book 
chain should be strengthened and there should be more 
visibility and promotion of bookshops and books for the 
collective good of the country. 

Book Marketing in Ghana
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MEETING WITH BOOK INDUSTRY 
PRACTITIONERS IN KUMASI 

Introduction
As part of the functions of the Ghana Book Development 
Council (GBDC) to plan and coordinate the activities of 
public and private entities involved in book development, 
the Management of GBDC decided to meet book industry 
practitioners in the regions. This activity is also to serve 
as an avenue to discuss issues confronting book industry 
practitioners in their operations.  

Date and Duration
The two-day meeting with book industry practitioners in 
Kumasi dubbed A Time with Book Practitioners in Kumasi 
came off on 30th June 2022 and 1st July 2022, and took place 
at the Department of Publishing Studies, Kwame Nkrumah 
University of Science and Technology (KNUST). The day 
one of the meeting involved printers and booksellers. The 
second day involved writers and publishers.

The meeting recorded twenty-one (21) participants on the 
first day, while the second day recorded twent-five (25) 
participants. Present at both meetings were the Head of 
Department (HOD) of the Department of Publishing Studies, 
who gave the welcome address, and some lecturers of the 
Department. Representing GBDC was the Executive Director 
and the Production Services Manager.
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Presentations
A presentation was made by the Executive Director of GBDC, 
Ms Ernesticia Lartey Asuinura as part of the programme 
outline for the meeting with the practitioners on both days. As 
part of her introduction, she gave a brief history of the GBDC, 
its functions, source of funds and collaborating partners. She 
also presented on some ongoing and emerging initiatives of 
the Council. Some of these initiatives are:

• Development of Ghana Book Standards (General/ebooks)
• Implementation of the Florence Agreement (Waiver of 

import taxes on paper)
• Offering training/workshops on topical issues (in-person 

and online)
• Embarking on reading promotion (Book booths)
• Publication of Ghana Book World Journal
• Promotion of indigenous books/publishers (Online /

Foreign markets)
• Organising Book Fairs in collaboration with Ghana 

Publishers Association (GPA)   
• Advocating for Ghana Book Development Agency 

(GBDA) Bill, 2021
• The bid and hosting of Accra World Book Capital, 2023 
• Formulation of a National Book and Reading Policy
• Embarking on research to gather statistics to inform policy                 

Executives from the various associations, that is, Printers 
Association, Booksellers Association and the Ashanti Region 
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Meeting With Book Industry Practitioners 

Writers and Publishers Association (ASHWAPA) were given 
the opportunity to present on the history, purpose and activities 
of their respective associations. From all the presentations, 
it was revealed that the respective associations have been 
dormant for a while, hence rarely do they meet.

Open discussion
After presentations from the respective executives, the floor 
was opened for questions and answers, and discussions on 
issues pertaining to book development, production and 
distribution, which practitioners are confronted with.  

Commendation
Management of GBDC extends a special appreciation to the 
Head of Department and staff of the Department of Publishing 
Studies for assisting with the organisation and making 
available a facility at the Department to hold the meetings 
with practitioners.

Conclusion
Generally, the meeting in Kumasi was essential and a success. 
Engagement with the practitioners will continue for the 
development of the book industry in the country.

Compiled by:
Kofi Asante Twumasi
Production Services Manager
Ghana Book Development Council
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Day 1: Meeting with printers and booksellers

Ms. Ernesticia L. Asuinura
Executive Director, GBDC

Dr. Ralph Nyadu-Addo
HOD, Department of Publishing 

Studies, KNUST

Mr. Kofi Asante Twumasi
Production Services Manager, 

GBDC

Mr. Adolph Hilary Agbo
Lecturer, Department of 

Publishing Studies, KNUST

Sections of participants at the meeting

A group photograph of the participants
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Day 2: Meeting with writers and publishers

Ms. Ernesticia L. Asuinura
Executice Director, GBDC

Dr. Ralph Nyadu-Addo
HOD, Department of Publishing 

Studies, KNUST

Mr. Kofi Asante Twumasi
Production Services Manager, 

GBDC

Mr. Isaac K. Appiah
Lecturer, Department of 

Publishing Studies, KNUST

Sections of participants at the meeting

A group photograph of the participants
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NEGOTIATING PUBLISHING 
AGREEMENTS: GUIDING PRINCIPLES FOR 

BUDDING WRITERS

by 

Ernesticia Lartey Asuinura

Introduction
The process of getting a book published can be an unsettling 
one for a budding writer. Thankfully, there are professional 
publishers whose business is to publish the works of others. 
These publishers transform the manuscript of the writer into 
a book which appeals to readers. The transaction between the 
writer and the publisher must be governed by an agreement, 
i.e., a publishing agreement. Publishing agreements are often 
contractual in nature and therefore, the parties ought to be 
meticulous in negotiating the terms. Moreover, given that a 
contract must be voluntarily negotiated by the parties, the 
bargaining power of the parties determines the outcome of 
the publishing agreement, and the rights and obligations 
under it. Usually, the publisher (who is often a company or 
an established business) has a higher bargaining power than 
the budding writer who may be inexperienced in negotiating 
such agreements. This article is therefore to suggest guiding 
principles for the inexperienced writer to consider in 
negotiating publishing contracts.
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The publishing agreement

Written agreement
The publishing agreement must be in writing. It is advisable 
for the agreement to be in writing and signed by both parties, 
even though oral agreements are enforceable. The benefits 
of reducing the agreement into writing need no disputing. 
In Malcolm v Oxford University Press,1 an author, Andrew 
Malcolm, held discussions about a publishing transaction 
with an editor at Oxford University Press (OUP). In one of 
their conversations, the editor gave a commitment to take 
Malcolm through the stages of revision and to offer a ‘fair 
royalty’. The editor subsequently wrote to Malcolm stating 
that OUP was going to publish the book. The editor could 
however not get OUP’s approval to publish the book and 
informed Malcolm accordingly. Dissatisfied with the outcome, 
Malcolm sued OUP for specific performance or damages, 
based on the previous discussions with the editor. At the trial 
court, Malcolm was unsuccessful in proving that there was a 
contract, but upon appeal to the Court of Appeal, the court (in 
a 2:1 majority) held that a contract had been concluded. It was 
sufficient that the parties had agreed on the publication of the 
book for a stated consideration. Obviously, an author can save 
himself or herself the tussle of proving an oral agreement by 
ensuring the publishing agreement is in written form. 

1 [1994] EMLR 17.

Negotiating Publishing Agreements
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Scope of rights and liabilities
The written agreement must set out the rights and liabilities 
of the author and the publisher, from the inception of the 
publishing agreement to beyond the publication of the book. 
It must also specify the scope and nature of the right that 
the author is granting to the publisher, e.g., copyright, or an 
exclusive licence to translate the work into specific languages.  

Duration
The agreement must be for a defined duration or period and 
not in perpetuity. How long the agreement is to run, or when 
it is to end must be stipulated, particularly for eBooks. There 
could however be renewal clauses to renew the agreement 
upon expiration, if the parties so desire. 

Material breach
The nature and length of the work to be supplied by the writer 
must also be specified, together with the delivery time. In 
Dell Publishing Co. Inc v. Julia Whedon,2 Dell Publishing 
Co. Inc advanced some sums of money to Julia Whedon for a 
manuscript for publication. Whedon subsequently submitted 
the manuscript, but Dell found it unsatisfactory in style, form 
and content and hence rejected it. Dell then sued to recover 
the advance paid to Whedon. The court found that Dell had 
not acted in good faith and had failed to afford Whedon an 
opportunity to revise the manuscript; neither had Dell offered 
Whedon editorial assistance for that, contrary to the terms 
of their contract. The court therefore held that with Dell 
2 (1984) 577 F.Supp. 1459. 
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in breach of the contract, Whedon was entitled to keep the 
advance. Therefore, material breaches which will warrant a 
termination of the contract must be specified in the agreement. 

Royalties and mode of payment
Another issue worthy of attention is the amount of royalties 
(quantified or in percentage terms) due to the author from the 
publisher, and the mode of payment, i.e., how the sums are to 
be determined and paid. In the Malcolm v Oxford University 
Press3 case, the court per Lord Justice Legget observed 
that, ‘when the editor used the expressions “commitment” 
and “a fair royalty” he did in fact mean what he said, and 
I venture think that it would take a lawyer to arrive at any 
other conclusion’. Agreeing on the quantum of royalties, the 
determination and mode of payment also ensures that the 
writer gets to share in the economic benefits of the work. The 
author must share in the success of his creation. Depending 
on the terms of the agreement, the author may be entitled to 
advance payment before the publication, and royalties upon 
publication. In addition, there must be a commitment of the 
publisher to report regularly on, and in a transparent manner, 
income from all uses which accrue to the author, and prompt 
payment of same to the author, in accordance with the agreed 
payment schedule. This is to assure the author of adequate 
and timely returns on the work.

3 [1994] EMLR 17.
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Marketing and distribution
The agreement must also have provisions on who is to be 
responsible for the marketing and distribution of the book, 
which is usually the responsibility of the publisher. This is to 
ensure that the work reaches the widest possible network of 
users in all accessible forms.

Moral rights
The author must be mindful of his or her moral rights, which 
is the right to claim authorship of the work and to object to 
any modification which may be prejudicial to the author’s 
reputation. The legal regimes on moral rights differ from 
jurisdiction to jurisdiction. In continental Europe, moral rights 
cannot be waived or transferred. However, under US law, it 
is permissible to waive moral rights in certain kinds of work, 
subject to agreement by the creator. Likewise, UK law permits 
an author to choose to waive the moral rights in a literary 
work. In Ghana, the Copyright Act, 2005 (Act 690) does not 
expressly proscribe waiving moral rights. Section 9(2) of the 
Act permits the transfer of moral rights, subject to contractual 
agreement and the scope or use specified in that agreement. 
Whatever the legal regime, it is generally advisable for the 
author of a literary work not to waive the moral rights. The 
author must therefore ensure to safeguard the integrity of the 
work. The author must be entitled to be consulted when the 
work is to be amended, translated, or adapted in any form 
which could potentially affect the integrity of the work.

Ghana Book World, No. 9 (2022)
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Reversionary rights
Another area worth considering is the issue of copyright 
reversion, which entails the circumstances under which the 
author gets back the copyright.  The writer must negotiate for 
reversionary rights, particularly in situations where the rights 
conferred by the author are not used by the publisher after a 
stated period. In such instances, the rights must revert to the 
author. This must be made a term of the agreement.

Future works
There can be occasions where a publisher may seek to 
include a clause to prevent the author from dealing with other 
publishers with regard to the author’s future work. The author 
should avoid such clauses which bind the author to a specific 
publisher because such a practice tends to stifle competition 
and the availability of the author’s future work.

Other terms
The one who has the responsibility to fight incidences of 
copyright infringement, e.g., piracy must be stipulated. 
Usually, it is the publisher who does this, with the cooperation 
of the author. The agreement must also ensure that the 
published work reaches the widest possible market or users.

Dispute resolution
The agreement must also specify how disputes which may arise 
from the contract are to be resolved, i.e., dispute resolution 
processes. It is advisable to resort to non-contentious dispute 

Negotiating Publishing Agreements



48Ghana Book World, No. 9 (2022)

resolution processes, such as negotiation or arbitration, as 
these are fast and less expensive mode of settling disputes. 

Governing law 
The governing law of the agreement, i.e., the jurisdiction 
whose law the parties intend to use in settling disputes should 
they arise, must also be determined. This is particularly 
important in international publishing agreements.

Definition of terms
All terms in the agreement must be defined to ensure that the 
meaning the parties intended to give those terms are adhered 
to. Defining the terms used in the agreement helps to remove 
ambiguity and ensure certainty. Ambiguous terms can be given 
varied interpretations, and so it is in the interest of the parties, 
particularly the author, to ensure that the terms are clearly 
defined, to avoid misinterpretation or potential disputes. 

Conclusion
The parties must also endeavour to negotiate in good faith.4It 
will be worthwhile for the parties, particularly a novice 
writer, to seek legal advice where need be, before entering 
into publishing agreements.

4  Dell Publishing Co. Inc v. Julia Whedon (1984) 577 F.Supp. 1459 
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ACCRA WORLD BOOK CAPITAL, 2023 
VISITS SISTER WORLD BOOK CAPITAL 

CITIES

Introduction
A team from the Accra World Book Capital, 2023 (AWBC, 
2023), led by the Mayor of Accra, Hon. Elizabeth Naa Kwatsoe 
Tawiah Sackey, visited Tbilisi (Georgia) and Guadalajara 
(Mexico) for the closing ceremony of the World Book Capital, 
2021 and opening ceremony of the World Book Capital, 2022 
respectively. The two visits were at the invitation of the Mayor 
of Tbilisi and the Mayor of Guadalajara respectively. 

Tbilisi, Georgia 
This trip was from 10th to 16th April 2022. Accompanying 
the Mayor were Ms Ernesticia Lartey Asuinura, the contact 
person for the AWBC, 2023 programme; Mr Phillip Sackey; 
and Ms Rita Agyen Takyi, both from the Accra Metropolitan 
Assembly. The team was met on arrival at the airport by the 
Deputy Mayor of Tbilisi, Mr Andria Basilaia. 

The Accra delegation joined past World Book Capital cities 
for a meeting aimed at formalising a Network of UNESCO 
World Book Capital Cities. Discussions for the Network 
(comprising all past and present World Book Capital cities, 
UNESCO, and its partner organisations) started in 2021. 
The Network seeks to encourage cooperation among World 
Book Capital cities, advance books and the power of the word 
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(including storytelling); promote literacy to foster peace, 
tolerance, build resilience, and promote the eradication of 
poverty, disease, and hunger. It also seeks to safeguard the 
right to freedom of expression, including the freedom to 
publish; improve access to books, reading and information, 
particularly for marginalised or vulnerable groups and 
individuals. Additionally, the Network seeks to broaden 
opportunities for professionals in the book and cultural 
industry. In all, delegates from nineteen World Book Capital 
cities attended the meeting.

On 13th April, all the delegates from the various Book Capitals 
and UNESCO embarked on a day-long trip outside Tbilisi to 
experience various aspects of Georgian cultural practices and 
heritage, including its gastronomy, winery, and some historical 
monuments. The Accra team used the opportunity to network 
with delegates from other book industry organisations such as 
the International Publishers Association; International Authors 
Forum; International Federation of Library Associations and 
Institutions; and the Frankfurt Book Fair, among others.

The visit was climaxed with the closing ceremony of the 
Tbilisi World Book Capital, 2021 on 14th April 2022. The 
event was hosted by the Mayor of Tbilisi and was attended 
by various international and national guests from the book 
industry, officials of the Georgian government, and members 
of the Network. The Mayor of Accra delivered the closing 
speech for the occasion. 

Visits to Tbilisi and Guadalajara
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The Accra team departed from Tbilisi on 15th April and 
arrived back home on 16th April 2022.

 

Guadalajara, Mexico (20th April - 29th April 2022)
The trip to Guadalajara was from 20th to 29th April 2022. The 
team was once again led by Hon. Elizabeth Naa Kwatsoe 
Tawiah Sackey and included Ms Ernesticia Lartey Asuinura 
and Mr Phillip Sackey. The purpose of the visit was to 
participate in the opening ceremony of the Guadalajara 
Capital Mundial del Libro, 2022 (World Book Capital, 2022) 
on 23rd April 2022. 

The Mayor of Accra, Hon. Elizabeth Naa Kwatsoe Tawiah 
Sackey delivering a speech at the closing ceremony in 

Tbilisi
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During the period, there was a meeting between the Mayor of 
Accra and the Mayor of Guadalajara, Mr. Jesús Pablo Lemus 
Navarro. The two Mayors initiated processes for a sister-city 
agreement between Accra and Guadalajara to promote culture, 
tourism, trade, and job creation, particularly for vulnerable 
and marginalised groups. In addition, several meetings were 
held between the Accra delegation and their Guadalajara 
counterparts. The meetings focused on collaborations for the 
promotion of authorship in both cities, exchange of authors 
and translation rights, issues pertaining to migrants and job 
creation, tourism development, book publishing and trade. 
The Accra team also visited the Guadalajara Digital Creative 
City facilities to experience how the city was using ICT and 
robotics to create employment and business opportunities for 
the youth and budding companies. The visit to this facility was 
to explore how the model could be replicated in Accra. The 
delegation also held meetings with the Guadalajara Chamber 
of Commerce (attended by some Mexican entrepreneurs), and 
the Guadalajara International Book Fair, which has a record 
of over 900,000 visitors from about 22 countries, including 
the USA and other Spanish-speaking countries. 

Visits to Tbilisi and Guadalajara
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The team from Accra and the Guadalajara Chamber of 
Commerce

The team from Accra and officials of the Guadalajara 
International Book Fair
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The Guadalajara International Book Fair is also patronised 
by exhibitors and visitors from Europe and Asia. The meeting 
with the Book Fair Officials was to explore avenues to 
promote Ghanaian books and authors in Mexico (and the 
Spanish market), and vice versa. 

One of the immediate benefits of the trip is an emerging 
project which will see some Ghanaian books being translated 
into Spanish for the Latin American market, and public 
engagements by the authors of those books with students and 
other readers in Guadalajara. The Accra delegation returned 
home on 29th April 2022.

In collaboration with the Ghana Association of Writers, the 
first set of three Ghanaian books have since been shortlisted 
and sent to Guadalajara, one of which could be selected by 
Guadalajara for the commencement of the project.

Conclusion
The AWBC, 2023 is grateful to the Mayors of Tbilisi and 
Guadalajara as well as the staff of their respective World Book 
Capital Secretariats for the tremendous assistance in making 
the trips possible. AWBC, 2023 also acknowledges the 
Embassy of Mexico in Ghana, particularly the Ambassador, 
H.E. Enrique Escorza, and the Deputy Head of Mission, 
Mr Arturo Salazar González, for facilitating the trip to 
Guadalajara.

Compiled by: 
Ernesticia Lartey Asuinura 
Ghana Book Development Council (GBDC)

Visits to Tbilisi and Guadalajara
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COUNTRY REPRESENTATIVE OF 
UNESCO VISITS ACCRA WORLD BOOK 

CAPITAL 2023 SECRETARIAT 

The Head of Office and Representative of UNESCO to 
Accra, H.E Abdourahamane Diallo visited the Accra World 
Book Capital, 2023 Secretariat to familiarise himself with the 
preparatory processes for hosting the title in 2023. He was 
accompanied by Mr Carl Ampah, the National Programme 
Officer, Culture.

Speaking on the purpose of the visit, Mr Diallo said it was 
to congratulate the team and to afford him the opportunity to 
acquaint himself with the preparations so far. He assured the 
Secretariat of his support.

H. E. Abdouramane Diallo (left) and Ernesticia (right)
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Country Representative of UNESCO Visit

Briefing Mr Diallo on the preparations, Ernesticia indicated 
that the Secretariat was open for suggestions and collaborations 
to promote the habit of reading, books, and the Ghanaian 
culture. She stressed that the programmes for the title year 
will be implemented not only in Accra, but also throughout 
the country. She therefore called on the private sector, 
diplomatic missions, and non-governmental organisations 
to come on board and help make the title year a tremendous 
success. Ernesticia also thanked Mr Diallo for the visit and 
the declaration of support.

H. E. Abdouramane Diallo (third left) and Ernesticia (third right) with 
Mr Carl Ampah (extreme right). Also in the picture are Daniel Ofosu-
Asamoah (extreme left), Ms Mavis Asante (second left) and Kofi Asante 
Twumasi (second right), all of the Accra World Book Capital, 2023 

Secretariat.
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ACCRA WORLD BOOK CAPITAL, 2023 AT 
THE 19TH GHANA INTERNATIONAL BOOK 

FAIR (GIBF)

Introduction
As part of efforts geared towards creating awareness on 
Accra’s designation as the UNESCO World Book Capital, 
2023, the Secretariat of Accra World Book Capital, 2023 
(AWBC, 2023) participated in the 19th Ghana International 
Book Fair (GIBF), an annual event organised to celebrate 
the rich Ghanaian culture through books. The 19th GIBF was 
organised under the theme ‘Reforming the book industry 
for the future generation’. The event which took place at the 
National Theatre of Ghana from 25th-28th of August 2022, 
welcomed participants from both the local and international 
community. Thus, it was an ideal place to publicise AWBC, 
2023.

Opening ceremony of the 19th GIBF
An opening ceremony was held to officially open the 19th 
GIBF. It was attended by dignitaries, stakeholders, as well as 
players in the book industry. Some of the dignitaries present 
were the Head of Office and Representative of UNESCO to 
Ghana, Mr. Abdourahamane Diallo (who chaired the opening 
ceremony); His Excellency Irchad Razaaly, Ambassador of 
the European Union to the Republic of Ghana; the 19th GIBF 
Chairman and President of the Ghana Publishers Association,  
Mr. Asare Konadu Yamoah; the keynote speaker, Ms. 
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Ernesticia Lartey Asuinura, Executive Director of Ghana 
Book Development Council; and the Executive Director of 
Book Fair Trust, Nigeria, Mr. Abiodun Omotubi.

 

Exhibition 
In addition to the AWBC, 2023 Secretariat, there were 
other sixty-one exhibitors (comprising publishers, authors, 
booksellers and stakeholders of the book industry) participated 
in the fair. 

Additionally, copies of a QR codes with information on 
AWBC, 2023 were pasted at vantage points. Visitors at the 
stand were encouraged to scan the QR code to access more 
information on the title year.

AWBC, 2023 at 19th Ghana International Book Fair

The Executive Director of GBDC, Ms Ernesticia Lartey 
Asuinura delivering the keynote address
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Generally, visitors at the stand were excited about Accra’s 
designation, and some expressed keen interest in partnering 
with AWBC, 2023 in diverse ways during the title year.  

Ghana Book World, No. 9 (2022)

Some visitors at the AWBC, 23 stand
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Distribution of tri-fold brochures and other materials
There were also copies of tri-fold brochures of AWBC, 2023 
and other free educational materials on the book industry. 
They were shared during the opening ceremony and at other 
events at the Book Fair. 

Sharing experiences on UNESCO Book Capitals

There was also an event dubbed ‘Sharing Experiences on 
UNESCO Book Capitals’. The programme which was held 
on Friday, 26th August 2022 was organised by the Pan-African 
Writers Association (PAWA), UNESCO Ghana, and the 
Secretariat of Accra World Book Capital, 2023. 

The discussants were Ms. Mavis Asante (representative 
of AWBC, 2023 ), Ms. Koko Kalango (former CEO, Port 

AWBC, 2023 at 19th Ghana International Book Fair

H. E. Abdouramane Diallo (middle), Dr. Wale Okediran (right) with 
Ms. Mavis Asante (left). 
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Harcourt Book Capital Project), Mr. Sansy Kaba and Mr. 
Mohamed Camara (former officials of Conakry Book Capital). 

Ms. Koko Kalango shared some experiences in respect of 
Port Harcourt hosting the World Book Capital title in the year 
2014. She touched on their preparations prior to the title year,  
various activities undertaken during the title year, and legacy 
projects, such as construction of a 350-seater modern library. 

Mr. Sansy Kaba and Mr. Mohamed Camara also shared 
Conakry’s experience on hosting the World Book Capital 
title in the year 2017. They also briefed participants on their 
preparations prior to the title year, activities undertaken, and 
the use of the World Book Capital platform to impact their 
cultural policy.

Ms. Mavis Asante (representative of AWBC, 2023 Secretariat) 
indicated that Accra is excited about hosting the title in 2023, 
and invited all to visit Accra during the period to help bring 
about the needed social change the city desires. She mentioned 
to participants the theme (Reading to connect minds for social 
transformation), the slogan (Akwaaba: Book a book) and 
the primary target groups (children, youth, and vulnerable 
members of society) of the title year. She indicated that, as 
part of the city’s preparations, five sub-committees, namely 
programmes, fundraising, publicity, protocol and legacy, 
have been formed to ensure the successful organisation of 
all programmes and activities earmarked for the title year. 

Ghana Book World, No. 9 (2022)
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Although the AWBC, 2023 has partnered with a number 
of stakeholders (public, private, and non-governmental 
organisations), Ms. Asante stated that new partners are 
welcome.

Some participants recommended that the information on  
AWBC, 2023 should be translated into the major Ghanaian 
languages and some foreign languages, such as French, 
Swahili and Arabic, to ensure the widespread of information.

The programme ended successfully. The representatives from 
the Port Harcourt Book Capital Project, and the Conakry 
Book Capital wished AWBC, 2023 the very best as it prepares 
to host the title in 2023.

Conclusion
The presence of Accra World Book Capital, 2023 at the 19th 
Ghana International Book Fair increased public awareness 
and excitements, enticed some individuals to partake in the 
scheduled activities during the title year, and created the 
platform to foster new partnerships ahead of the celebrations

Compiled by
Mavis Asante
Distribution Services Manager
Ghana Book Development Council

AWBC, 2023 at 19th Ghana International Book Fair
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